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Social Networking

Social Networking is an act
of engagement. Groups of
people with common

3 int¢rests, draikendnys,
associates together on social

(i metworkdng §it&sMEd duild
relationships through
community.

Communication is twavay.

Social Media

Social Media is a way to
transmit or share
Information with a broad
 dZRASY OS® L
that disseminates
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Benetitsto- Sociall Media

A Personal Developmenta Selfexpression
A Staying connected with family’and friends

A Networking & Connect with ethers who'share your
same passion, NobbIES, Interest, -etc.

A Information Sharing

A Staying up-to-date with organization, clubactivities;
events, etc.

A Job Opportunities

A Businessa Advertising, branding, recruitment; customer
Interaction, marketing

PPTTemplate.net


http://ppttemplate.net/?utm_source=ppt&utm_medium=logo&utm_term=ppt&utm_content=NNNN&utm_campaign=ppt

@ 9 0 6 0O

PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

LARGEST

OPPORTUNITIES
||
Tt
docon,  afp/diy
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TWITTER

MICRO BLOGGING
SOCIALSITE

THAT LIMITS EACH

i |4

CHARACTERS

USERS ARE:

17%
MALE

83% %0

LARGEST

PENETRATION

Wi(

BUT SPREADING
SLOWLY AND STEADILY

5,700 TWEETS

HAPPEN
EVERY
SECOND

20

® MILLION

smm ACTIVEUSERS

v 241

] MILLION

ACTIVE USERS

FACEBOOK

SOCIAL SHARING
SITE THAT HAS

1+BILLION

USERS WORLDWIDE

LARGEST

OPPORTUNITIES

&

COMMUNICATING WITH

CONSUMERS

IN A NON-OBTRUSIVE WAY

INSTAGRAM

SOCIAL SHARING
SITE ALL AROUND

PICTURES

AND NOW 15 SECOND

VIDEOS

USERS
Sinne %

| MILLION LINKS
EVERY 20 MINUTES

MANY BRANDS

ARE PARTICIPATING
THROUGH THE USE OF

J HasHTacs
AND POSTING

PICTURES %
CONSUMERS
CAN RELATE T0

f

1+

BILLION

ACTIVE USERS

MOST FOLLOWED
BRAND IS

NATIONAL
GEOGRAPHIC

g 200

MILLIUN

ACTIVE USERS

Statistics

GOOGLE+

SOCIAL NETWORK

BUILT BY GOOGLE
THAT ALLOWS FOR

BRANDS
ano USERS

TO BUILD CIRCLES

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

NOT AS MANY
BRANDS

ACTIVE,
BUT THE ONES THAT ARE

TEND TOBEA
GOOD FIT wra

GREAT FOLLOWING
YEAR

253 oLDs’

ARE THEMOST @

ACTIVE §

BRANDS THAT ARE
PARTICIPATING

ARe CORPORATE

mBRANDS

GIVING POTENTIAL AND
CURRENT ASSOCIATES

APLACE T0 NETWORK

& CUNNECT
o’ -_

= 540

I MILLION

ACTIVE USERS

POWERS &

60% OFTHE
WORLD'S HIRES

as of 4.25.2014 Designed by: Leverage - leveragenewa;

in 300

MILLION

USERS
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